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STRONG 2018 HOLIDAY SEASON ALMOST EVERYWHERE ACROSS THE
WORLD

A Chinese consumers driving market growth: accelerations in

2 CHINESE CONSUMERS domestic spending, at the expense of its neighbors, Hong Kong and
NN | CONFIRMED AS KEY Macal
MARKET ENGINE A Uncertainties on US i China trade war causing continuing decline

in Asian travel to the US

A Weakening of the Euro against all major currencies causing
TOURISM ACCELERATION increased tourist inflows to Continental Europe
FUELING POSITIVE A Positive final quarter for the region, although with differences across

GROWTH FOR EUROPE countries: Brexit in UK and continuous socio-political protests in
France represent potential risks for the future of the region

OF AMERICAN negatively impacting consumer spending on personal luxury goods
CONSUMERSS®H SP E’NVB”P aQdgepartment stores underperforming as traffic continues to

decline, while monobrand stores maintain a positive growth trend

% | TEMPORARY WEAKENING AOngoing changes in US tax plan creating temporal uncertainties,
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POSITIVE Q1 2019 PERFORMANCE, WITH CHINESE SPENDING DYNAMICS
FUELING GLOBAL LUXURY SCENE

Q1 2019 OV oemars O G

Fragmented performances across EU, with impact of socio-political turmoil

~/+
EUROPE I / in UK and France patrtially offsetting higher tourism spending in the Eurozone

AMERICAS I + Promising rise in domestic consumption on full-price stores, despite
a declining flow of Chinese tourists

JAPAN I +  Mild growth, still fueled by Chinese consumers

ASIA ++4+ China dominating the luxury scene, with Hong Kong and Macau losing
ground

ROW I _ Mixed performances in Middle East: soft but positive re-awakening of
Dubai, with Qatar and Saudi showing weak tourism luxury spending

Leather and Jewelry maintaining a sustained pace of growth, with 444 I ACCESSORIES & JEWELRY
positive momentum for handbags as well
Beauty confirming positive 2018 trend, with solid growth in skin-care and ++ I BEAUTY

make-up partially offset by mild performance in fragrances
Apparel still sluggish, with menswear segment showing signs of a re-start I APPAREL

Watches on hesitant recovery, with mixed trends across regions: Hong /
I+ I

Kong still suffering, while Europe (and UK) on a positive trend WATCHES
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2019 FULL-YEAR OUTLOOK BY REGION (1/2)

US maintaining its positive growth, fueled by full-price channels with strong domestic
consumption in the retail and online segments, plus revamped tourist flows from Mexico and Brazil;
off-price channel suffering from lower footfall, sign of an uncertain aspirational customer

AMERICAS

On the radar: evolving US i China trade agreements pose potential risktol uxur y consume
confidence in the coming months

Mexico on the rise; Canada still on a positive trend, thanks to favorable exchange rate boosting
local consumption and offsetting reduction in tourist purchases

EUROPE

Differences across countries in domestic consumptions; regional performance increasingly
stimulated by tourists inflows and spending due to weakening currency

Weakening macro-economic outlook, political evolution following recent elections and unclear
development on Brexit agreement potentially damaging overall confidence of local
consumers towards luxury spending

Price harmonization, consumer-centered strategies and governmental initiatives continuing to
favor local purchases: cross-border luxury shopping still on a declining trend, yet relevant in Europe
due to exchange rate effect

MAINLAND CHINA

Solid consumer confidence and willingness to buy, especially among young generations,
sustaining luxury purchases; digital channel providing an extra boost

This information is confidential and was prepared by Bain & Company solelyfor the use of our client; it is not to be relied on by any 3rd party without Bain's prior written consent BAIN & COMPANY @ 5


https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&ved=2ahUKEwj4ytCErMXiAhVBDOwKHQmcCrEQjRx6BAgBEAU&url=https://www.pixelstalk.net/statue-liberty-new-york-hd-wallpaper/&psig=AOvVaw0wW7qgrhTxZ2MeoGNYnyyk&ust=1559377489764116

2019 FULL-YEAR OUTLOOK BY REGION (2/2)

Positive growth trend across the entire region, except in Hong Kong and Macau, impacted by
reduced tourist spending (mainly from Chinese)

REST OF ASIA

Expanding middle classods di sposabl elndonesiapRhiippfnese |
and Vietnam in the spotlight

Sustained growth in S. Korea, particularly in downtown locations, primarily fueled by local
consumers, with a mild but encouraging rebound of tourist flows

Japan maintaining its exclusivity: boost in travel retail favored by the 2020 Tokyo Olympic games, JAPAN
with Chinese tourists confirming their interests in the region

Increasing average ticketas onew richdé from SEA still prefer
choice: creation of new routes for grey market

dkina-richd6 o n t lyangrechseetrepreneurs less interested in ostentatious luxury and more
in experiences

REST OF WORLD

Confirmed uncertainties across Middle East: domestic consumer spending flowing outside region
as currency appreciates; e-commerce and soft luxury registering positive acceleration

Growth in Australia slowing down as foreign purchase restrictions and capital controls raise in
China

Newly emerging economies still timid in showing their potential, mainly due to infrastructural gaps
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